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o Use the chat room to talk with other
attendees.

o Put questions in the Q&A box. We'll
answer them at the end of the session.

&



Before we start:

Visit storypath.me to get your copy of our
Guide to the Seven Essential Story Types.

storypath.me



Today, we’re going
to show you four
steps on the path to
finishing your story



Five Essential Elements
f()r Your Professional
Draft
1 !
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The Seven Story Types




Marketing Categories
Setting Types



Putting It All Together




A caveat..









So let’s get started.



Five Essential Elements
f()r Your Professional
’ Draft
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You probably know this, but...



You probably know this, but...

This i1sn’t a one-dratt process.
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Professional Draft:

Has a protagonist pursuing a singular desire...
..which establishes clear stakes...

..and causes them to undergo a change as they
pursue their desire.

Has a premise that’s reflected in every scene.




Professional Draft:

Has a protagonist pursuing a singular desire...
..which establishes clear stakes...

..and causes them to undergo a change as they
pursue their desire.

Has a premise that’s reflected in every scene.

Is driving toward the emotion your reader
expects to feel.




desire
stakes

change

premise

emotion



When all these are clear...

Desire

Stakes
Change
Premise
Emotion



...revisions can begin.






when “butt
In chair”

1sn’t
enough?




This brings us to...
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The Seven Story Types




Story Type 1s:




Story Type 1s:

o A way to understand the kind of
story you're telling.
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o A way to understand the kind of
story you're telling.

o Your key to the essential elements.
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Story Type 1s:

A way to understand the kind of
story you're telling.

Your key to the essential elements.

For writers and editors.
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Story Type 1s:

A way to understand the kind of
story you're telling.

Your key to the essential elements
For writers and editors.

Not necessarily for readers.
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Let’s look at them one by one.
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Action




Action

o Action stories are plot-driven and involve
danger, escape, chase, adventure, rescue,
rebellion, etc.
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Action

Action stories are plot-driven and involve
danger, escape, chase, adventure, rescue,
rebellion, etc.

The Action protagonist is motivated by a desire
to save lives and restore safety.

Action involve safety, life, danger, &
death.

The Action reader wants to feel emotions of
excitement and bravery in the face of danger.
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Story Premise (all Story Types)

o “Controlling idea” or “theme”

o Single-sentence statement

o Describes the climactic value change

o Gives the cause of that change

o Names primary event, what happens, and why

o |sspecific to your story
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Action’s Essential Premise

Heroic action against villainous behavior leads to
saving lives, whereas failure to act heroically leads
to loss of life and moral failure.
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Action Examples
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Crime

o Crime stories are plot-driven and involve
solving a puzzle, investigating a crime, or
planning a heist.

C
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o The Crime protagonist is motivated by the
desire to solve a puzzle or restore order.
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Crime

Crime stories are plot-driven and involve
solving a puzzle, investigating a crime, or
planning a heist.

The Crime protagonist is motivated by the
desire to solve a puzzle or restore order.

Crime involve justice and injustice.

The Crime reader wants to feel emotions of
intrigue, or the safety of seeing justice prevail.



@ Crime’s Essential Premise

Criminal activity results in chaos, whereas
pursuit of justice restores social order.
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Crime Examples
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Horror

o Horror stories are plot-driven, with a monster
intent on destruction and a victim-protagonist.



Horror

o Horror stories are plot-driven, with a monster
intent on destruction and a victim-protagonist.

o The Horror protagonist is motivated by a desire
to stay alive and avoid a fate worse than death.
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Horror

o Horror stories are plot-driven, with a monster
intent on destruction and a victim-protagonist.

o The Horror protagonist is motivated by a desire
to stay alive and avoid a fate worse than death.

o Horror involve life, escape, and torment.
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Horror

Horror stories are plot-driven, with a monster
intent on destruction and a victim-protagonist.

The Horror protagonist is motivated by a desire
to stay alive and avoid a fate worse than death.

Horror involve life, escape, and torment.

The Horror reader wants to feel the emotion of
terror and imagine their bravery in facing a
monster.
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Horror’s Essential Premise

Vigilance by ordinary people can keep evil at bay,
whereas cowardice allows the monster to win.

&
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Horror Examples
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L.ove

o Love stories are (usually, mostly) plot-driven, and
involve courtship, intimacy, romance, or
forbidden union.
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intimacy.



L.ove

o Love stories are (usually, mostly) plot-driven, and
involve courtship, intimacy, romance, or
forbidden union.

o The Love protagonist is motivated by a desire to
win love or avoid vulnerability.

o Love involve rejection, vulnerability, and
intimacy.

o The Love reader wants to feel the emotion of
anticipation, intimacy, and vulnerability without

risk. @



Love’s Essential Premise

Vulnerability leads to love, whereas an
unwillingness to risk rejection results in loss
of love.
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Love Examples
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o Worldview stories are character-driven, and
involve naivete, disillusionment, and meaning.
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desire for knowledge or to avoid the truth.
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desire for knowledge or to avoid the truth.

o Worldview involve ignorance and beliefs
vs knowledge and wisdom.



Worldview

Worldview stories are character-driven, and
involve naivete, disillusionment, and meaning.

The Worldview protagonist is motivated by a
desire for knowledge or to avoid the truth.

Worldview involve ignorance and beliefs
vs knowledge and wisdom.

The Worldview reader wants to feel emotions of
empathetic satisfaction or pity, and enjoys feeling

comparatively wise and mature.



Worldview’s Essential Premise

Open-mindedness leads to wisdom, whereas
avoiding the truth results in self-deception.
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Worldview Examples
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o Validation stories are character-driven and
involve the search for success and esteem.
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Validation

o Validation stories are character-driven and
involve the search for success and esteem.

o The Validation protagonist is motivated by a
desire to attain success and honor.

o Validation involve success, failure, and
selling out.



Validation

Validation stories are character-driven and
involve the search for success and esteem.

The Validation protagonist is motivated by a
desire to attain success and honor.

Validation involve success, failure, and
selling out.

The Validation reader wants to feel emotions of
admiration or pity, and enjoy a sense of moral
superiority.
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W0

@ F Validation’s Essential Premise

Ethical choices create true success, whereas
choices made solely for external success
lead to a betrayal of one’s values.

i
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Redemption




Redemption

o Redemption stories are character-driven, and
involve forgiveness or atonement.




Redemption

o Redemption stories are character-driven, and
involve forgiveness or atonement.

o The Redemption protagonist is motivated by guilt,
shame, and a desire for forgiveness.
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Redemption

o Redemption stories are character-driven, and
involve forgiveness or atonement.

o The Redemption protagonist is motivated by guilt,
shame, and a desire for forgiveness.

o Redemption involve selfishness, altruism,
and sacrifice.
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Redemption

o Redemption stories are character-driven, and
involve forgiveness or atonement.

o The Redemption protagonist is motivated by guilt,
shame, and a desire for forgiveness.

o Redemption involve selfishness, altruism,
and sacrifice.

o The Redemption reader wants to feel emotions of

satisfaction, pity or contempt, and moral
superiority.



Redemption’s Essential
Premise

Altruistic action results in redemption, whereas
selfishness leads to moral failure.
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® ™) | Redemption Examples
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Author of A Thousand Splendid Suns and And the Mountains Echoed







And there you have them:



And there you have them:

The Seven Story Types.
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“What kind of story are
you writing?”



“What kind of story are
you writing?”



Maybe you say
“YA” or “Women’s Fiction”



Maybe you say
“Fantasy” or “Dystopian”



This brings us to...
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Marketing Categories
Setting Types



Marketing categories & settings



Marketing categories & settings

o Help publishers direct readers’
attention.



Marketing categories & settings

o Help publishers direct readers’
attention.

o Are less valuable to you as
the writer.



They go by demographics:
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And according to setting:















WELCOME TO

POWELL'’S CITY OF BOOKS

We have nine color-coded rooms on four floors which take up an entire city block.

That’s 68,000 square feet of bookstore! Please take a moment to get

get your bearings,
then grab a store map and explore the world’s largest used and new bookstore!

ALPHABETICAL BY SUBJECT
African American Studics
Agriculture Rose Room

American Studies
} Americana
Anlmals Roso Room
Anthropalogy
Archmology
Architecture Pearl Room
Art Pearl Room
Astrology
Astronomy Rose Room
Atlases
Audio Books Coffee Room
Automotive Rose Room
Aviation Rose Room
Blology Rose Room
birds Rose Room
otany Rose Room
uddhism
usiness Orange Room
recrs Orange Room
emistry Rase Room
ild Psychology Rose Room

Childcare
Children's Books

Own-ge Reom

Peorl Room

Rose Room
Oronge Room

Gay & Lesbian
Geography
Geology

Graphic Design
Graphic Novels
Health

History

Home Construction
Horror

Humor

Insects
Interior Design
Investing
Islam
Journalism
Judaica

Large Print
Law
Linguistics
Literature

Literature Criticism

Magazines
Management

ww_ I

PNA R;;m
Geold Room

Gotd Room
Coffeo Room
Cronge Room
Oronge Roam
ACT Koom
Purple Room
Pad Reom

Gold Reom

Oronge Roem

SERVICES
Books on Hold Fwﬂ\\ ‘\4
Cashiers [Orange
Coffee Shop (o“ee R
Restrooms
Used Book Buyers Orange
Maps Politics
Marketing Psychology
Martial Arts Railroads
Math Rare Book Room
Metaphysics Real Estate
Military Recovery
Music Pecel Room Reference
Mystery Gold Room Religions
Mythology Romances
Native American Studies Science
Nature Studies s¢ Roam Sci-Fi/Fantasy
Nautical Rose Room Self-Help
Nautical Fiction Gold Room Small Press/Journals
Oceanography Rose Room Sodiology
Outdoors Rose Reom Sports
Pacific Northwest Groen Roem Test Guides
Parenting Rose Ream Thrillers
Pets Rote Reom Travel
Photography Pearl Room Weddings
Physics Reose Room Westerns.
l Plays Pearl Room Weste— Civilizat
Poetry




Marketing categories are important.

They may greatly influence a reader’s
decision to read your story.

&
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BUT...



BUT..

These categories can't
tell you how to construct your story.



These categories don’t tell you:
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o What they have to lose or gain ( ).
o How they change under pressure from the antagonist.

o The premise or message of the story.



These categories don’t tell you:

O

O

O

What your protagonist wants and needs (desire).
What they have to lose or gain ( ).

How they change under pressure from the antagonist.
The premise or message of the story.

The emotion the reader expects to feel.



That s what Story
Types are for



Think about
these stories:
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Crime 1n an
urban fantasy
setting



Redemption in a
comedic fantasy
setting
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Knowing your Story Type is just the first step.



Knowing your Story Type is just the first step.

But 1t’s a g1ant step.



WHY?






Focusing on Story Type rather than setting
or marketing category will help you:



Focusing on Story Type rather than setting
or marketing category will help you:

Q Craft your story’s beginning, middle, and end.
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Q Craft your story’s beginning, middle, and end.

Q Meet reader expectations.



Focusing on Story Type rather than setting
or marketing category will help you:

Q Craft your story’s beginning, middle, and end.
e Meet reader expectations.

Define the want & need that drive your protagonist.

&



Focusing on Story Type rather than setting
or marketing category will help you:

Q Craft your story’s beginning, middle, and end.

Q Meet reader expectations.

Define the want & need that drive your protagonist.
@ Finish your draft.

&



G You can craft the beginning, middle
and end of your story by:



° You can craft the beginning, middle
and end of your story by
o Putting your protagonist through the changes

dictated by their desire and inherent in
your Story Type.



° You can craft the beginning, middle
and end of your story by

o Putting your protagonist through the changes
dictated by their desire and inherent in

your Story Type.

o Letting the premise of your Story Type define
what your protagonist must overcome as they
move from beginning to end.

&



a You can meet reader expectations for
your Story Type by:



Q You can meet reader expectations for
your Story Type by:

o Breaking free from trying to fit your story to a
marketing category that isn’t right for it.



a You can meet reader expectations for
your Story Type by:

o Breaking free from trying to fit your story to a
marketing category that isn’t right for it.

o Writing towards the emotion your Story Type
promises its reader.



a You can define your characler arc by:



You can define your by:

o Establishing what your protagonist has to lose
and gain (the ) because of what they
want.



You can define your by:

o Establishing what your protagonist has to lose
and gain (the ) because of what they

want.

o Causing your protagonist to change by
challenging them with specific pressures
appropriate to the Story Type.



@ You can finish your draft because:



e You can finish your draft because:

o Story Type clears away the clutter of story elements
you don’t need.



° You can finish your draft because:

o Story Type clears away the clutter of story elements
you don’t need.

o ltreveals elements that are missing.



You can finish your draft because:

Story Type clears away the clutter of story elements
you don’t need.

It reveals elements that are missing.

It ties together the character change, the premise,
and the emotion your reader expects to feel, to result
in a satisfying story experience.



This 1s a
>4 9@ lot to
v | absorb.

- o




So let’s
RECAP

Today you've learned:
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The seven Story
Types and their
importance tor

writers




The difference
between marketing
categories & Story
Types




How Story Types
help you finish
your professional

draf




And now you’re

ON THE PATH

To your professional draft.



Free for you!

storypath.me




Need an editor?
rachelleramirez.com
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